& RADIOWORKS

MISPERCEPTION

IT’S HARD TO TRACK
AND MEASURE RADIO’S
LOCAL RESULTS.

Radio delivers results for advertisers - from Fortune 500 companies to Main
Street retailers. With over 15,000* local radio stations across the country,
radio provides measurable outcomes for advertisers in all markets.

* (Source: FCC, 2018)

v 1
nadio




RADIOs; RaDIODELIVERS MEASURABLE RESULTS.
WORKS IT DRIVES WEB TRAFFIC AND
INFLUENCES BEHAVIOR

RADIO DELIVERED:

13%

MORNING DRIVE RDS

Radio’s advertising impact can be measured both online and
offline. According to a Nielsen 2018 study, listeners who
heard a radio ad three or more times took significant action
as compared to those that hadn't heard the radio ad:
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STORE VISITS WERE WEBSITE VISITS WERE 40% INCRERSE IN A
20% HIGHER. 15% HIGHER. DESIRE FOR ADDITIONAL
INFORMATION ABOUT
THE PRODUCT.
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Regardless of the retail category, radio can be attributed
for driving traffic to brick and mortar locations. In an
analysis of a broad range of retail brands across 4 ad

categories, radio drove a 22% lift in store traffic.

(Source: RAB: Radio Drives Store Traffic, TagStation 2018)
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AUTOMOTIVE 32% LIFT. HOME IMPROVEMENT LOCATIONS 7% LIFT.
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QUICK SERVE RESTRURANTS 23% LIFT. BEAUTY RETRILER 32% LIFT.






